™  SEO TIPS FOR
COSMETIC
SURGEONS

Known Now

KEYWORD RESEARCH

Start by researching keywords related
to cosmetic surgery procedures that
potent|al patients may search for, such
as "cosmetic surgeon near me,"
"breast augmentation surgery,"
"rhinoplasty specialist,” etc. Use tools
like Google Keyword Planner, SEMrush,
or Ubersuggest to find relevant
keywords with decent search volumes
and low competition in your geographic
area.

ON-PAGE OPTIMIZATION

Optimize your website's on-page
elements, including title tags, meta
descriptions, headings, and content, to
include your target keywords naturally.
Ensure that each procedure page on
your website provides comprehensive
Information about the procedure,
benefits, risks, recovery, and before-
and-after photos. Incorporate
keywords like "cosmetic surgeon,”
"plastic surgery," and specific
procedure names throughout your
content.

HIGH-QUALITY
CONTENT CREATION

Create informative and educational
content tailored to the interests and
concerns of potential cosmetic surgery
patients. This could include blog posts,
articles, videos, or infographics discussing
different procedures, recovery tips,
patient testimonials, and frequently asked
qguestions. Use your content to showcase
your expertise, build trust with potential
patients, and address common
misconceptions about cosmetic surgery.

LOCAL SEO AND LINK BUILDING

Focus on local SEO to attract patients in
your area by optimizing your Google My
Business listing, including your business
name, address, phone number, and hours
of operation. Encourage satisfied patients
to leave positive reviews on Google and
other relevant review platforms.
Additionally, engage with local
businesses, organizations, and influencers
to build relatlonshlps and earn backlinks
0 vour website.

Visit www.known-now.com to learn more.



BONUS TIPS:
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MONITORING AND ANALYZING
PERFORMANCE

Regularly monitor your website's
performance using tools like Google
Analytics and Google Search Console. Track
metrics such as organic traffic, keyword
rankings, conversion rates, and leads
generated through your website. Analyze
this data to identify areas for improvement,
such as optimizing underperforming pages,
targeting new keywords, or refining your
content strategy to better meet the needs of
your target audience.

OPTIMIZE FOR MOBILE DEVICES

Ensure that your website is mobile-
friendly and optimized for various screen
sizes and devices. With an increasing
number of users accessing the internet via
mobile devices, Google prioritizes mobile-
friendly websites in its search results. Use
Google's Mobile-Friendly Test tool to
check your website's mobile compatibility
and make necessary adjustments.

FOCUS ON LOCAL SEO

Emphasize local SEO strategies to target
potential patients in your geographic area.
This includes optimizing your website's
content and meta tags with local keywords,
creating location-specific landing pages,
and ensuring consistency of your business
name, address, and phone number (NAP)
across online directories and listings.

ENGAGE WITH SOCIAL MEDIA

Establish a presence on social media
platforms relevant to your target audience,
such as Instagram, Facebook, and LinkedIn.
Share informative content, before-and-after
photos, patient testimonials, and updates
about your practice to engage with followers
and attract new patients. Social signals, such
as likes, shares, and comments, can indirectly
influence your website's SEO performance.

MONITORING YOUR ONLINE REPUTATION

Monitor and manage your online reputation
by actively responding to patient reviews and
addressing any negative feedback or
concerns. Encourage satisfied patients to
leave positive reviews on Google, Yelp,
RealSelf, and other relevant review
platforms A positive online reputation can
not only enhance your credibility but also
contribute to improved search engine
rankings.

Visit www.known-now.com to learn more.



